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HERE’S THE STORY

Feel free to borrow from this story to get the word out to your target audience in long-form content such as blog post or press releases:

HEADLINE: How Skipping a Loan Payment Helps Sick and Injured Kids

Skipping a loan payment during the holidays is a popular credit union member benefit – so much so that it’s a holiday tradition for many families. The value is intuitive: When you’re trying to buy gifts and host big family meals, being able to free up the money you would have used to make a loan payment is a major help. How popular is it? First Class American Credit Union in Fort Worth, Texas, reports that 30 percent of its members who have taken out loans utilize skip-a-pay each holiday season.

This holiday season, credit unions can extend the spirit of holiday giving beyond traditional skip-a-pay. Credit Unions for Kids has launched skip-a-payment fundraising: a campaign that asks credit unions to donate a portion or all of their skip-a-payment processing fees to their local Children’s Miracle Network Hospital. 

Though the program is only a few years old, it has been successful in both raising funds and encouraging members to participate in skip-a-pay. In 2017, 25 credit unions joined together to raise $150,000 for children undergoing medical treatment and their families. 

Building a successful skip-a-pay fundraiser is simple. Most credit unions charge between $20 to $40 in processing fees for each skipped payment. By dedicating a portion of these fees to local Children’s Miracle Network Hospitals – or adjusting fees to include a charitable component – credit unions can turn a popular financial management benefit into a holiday giving opportunity. Gahanna, Ohio-based KEMBA Financial runs their skip-a-pay campaign from November to January each year, with a portion of their processing fees donated to CMN Hospitals through CU4Kids. 

“It is so easy to make a big impact – everything about this program is turnkey,” says Allison Tate, Marketing Communication Consultant at KEMBA. “The member just submits a form either through the mail or online. No interaction with staff or other resources needed.” In fact, the program has become easier and more successful as time goes on: Since adding an online application option in 2016, KEMBA has seen a significant rise in contributions – from $13,500 in 2015 to $31,600 in 2017.

The simplicity of this campaign may be its best asset. Credit unions have the opportunity to provide a benefit to their members while promoting their dedication to community giving and, most importantly, providing help to deserving kids in their community 

Credit unions have established their commitment to making it easier for members to manage their finances during the holiday season with programs like skip-a-pay. By participating in the skip-a-pay campaign with CMN Hospitals and CU4Kids, they can also affirm their commitment to helping kids and their families through an exponentially more difficult personal and financial challenge: keeping kids healthy and strong through their medical treatment. Here’s to a holiday tradition that brings joy to us all.

[bookmark: _GoBack]CU4Kids has developed a turnkey campaign to help credit unions create their own skip-a-payment fundraisers. Learn more at http://cu4kids.org/skip-a-pay.
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